								September 22, 2000SULLIVAN & CROMWELL




Via Facsimile

	MEMORANDUM TO:
	Justin Boyd 
(Enron)

	FROM:
	Lauren Teigland-Hunt

	RE:
	Compliance with CFTC Limited Marketing Order



This memorandum is intended to summarize the requirements of the “Limited Marketing Order” of the Commodity Futures Trading Commission (“CFTC”) as it applies to Enron Metals Limited in its dealings with U.S. customers pursuant to the exemption relief which Enron Metals has been granted under CFTC’s Part 30 rules (the “30.10 exemption”).			
Firms which have received 30.10 exemption relief are permitted to engage in limited solicitation activities with U.S. customers, including telephone calls, mailings (either printed or on computer diskettes), or advertising in media, such as radio, television or newspapers (including the transmission of advertising via computer screens), provided such activities originate from points outside the United States.  In addition, a 30.10 exempt firm may use a U.S. registered introducing broker as a sales agent in the United States.  The 30.10 exemption does not by itself, however, permit foreign firms to engage in marketing activities from a U.S. location, i.e., 30.10 exempt firms are generally prohibited from engaging in promotional events or marketing calls within the United States.  
A CFTC order in 1992 extended the ability of firms that have received the 30.10 exemption to undertake limited marketing activities in the United States in certain circumstances.  Should Enron Metals choose to comply with the requirements of this order, Enron Metals would be permitted to conduct limited marketing activities in the United States for up to 30 business days in the aggregate in any calendar year.  In order to take advantage of the relief provided by this CFTC order, Enron Metals must make an individual application in writing to SFA and sign a “Marketing Order Undertaking”, which is included in the SFA Rulebook as Schedule 1 to Appendix 36, agreeing to comply with terms and conditions laid down by SFA for all marketing activities in the United States.  A list of persons with whom such limited marketing activities may then be undertaken is included in the SFA Rulebook as Schedule 3 to Appendix 36.  An application to engage in limited marketing conduct pursuant to this CFTC order should be made to Michael Parker, Senior Policy Advisor at SFA, at least one week prior to the first marketing activity being carried out in the United States.

We hope this information is useful to you in the development of Enron Metals’s business with U.S. customers.  If you have any questions or require further information regarding requirements for dealings with U.S. customers, please do not hesitate to contact me at 212-558-4948.
L.A.T.
