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Columbia Energy Group To Sell Retail Energy Marketing Operations,
Will Maintain Equity Interest 

	HERNDON, Va., June 30, 2000 – Columbia Energy Group announced today that it has entered into a definitive agreement to sell its retail energy mass marketing operations to
The New Power Company.  The New Power Company was publicly launched on May 16, 2000 as a national residential and small business energy provider serving markets where natural gas and electricity are deregulated.   Strategic partners and investors in The New Power Company include Enron Corp., IBM and America Online, Inc.  The sale price was not disclosed.

Under the terms of the agreement, The New Power Company will acquire Columbia’s retail gas and power, mass marketing business, and Columbia will maintain a small, minority equity interest in the business.  Columbia’s mass marketing operations currently serve approximately 300,000 retail energy customers in eight states.   The transaction is expected to be completed by late summer or early fall.

Oliver G. Richard III, president, chairman and CEO of Columbia Energy Group, said that although the company is selling the non-regulated retail marketing operations, reflecting its decision to concentrate on other aspects of the energy business, Columbia remains focused on providing customer choice programs for residential and small business customers in its distribution territories.

	Since 1995, Columbia’s local natural gas distribution companies have worked in a collaborative process with regulators and consumer groups to create customer choice programs.   Of Columbia’s 2.1 million distribution customers, customer choice programs are currently available to nearly 1.7 million, with nearly 640,000 customers enrolled.  By the fall of 2000, customer choice will be available to some 1.9 million customers in all five of Columbia’s local distribution states.

- more -
 	
“Columbia is as committed as ever to promoting Energy Economic Democracy and providing consumers with the ability to choose their energy suppliers,” said Oliver G. Richard III, president, chairman and CEO of Columbia Energy Group.  “Our local distribution companies have been leaders in pioneering customer choice programs and will continue to promote and support the cost savings and other advantages consumers receive in an open, competitive energy marketplace.”   He said that in Ohio, where Columbia has its largest local distribution operation, customer savings since the choice program’s inception are estimated at about $56 million. 

	Richard added that the deal with The New Power Company brings a new and dynamic participant into the retail energy market.   He also noted that it is in line with Columbia’s historic interest in establishing strategic alliances to offer innovative approaches to retail energy products and related customer services.

	"We see the New Power Company and its alliances with AOL, IBM and others as an opportunity to greatly enhance the quality and scope of services to residential and small business customers," he said.

	H. Eugene Lockhart, president and chief executive officer of The New Power Company, said the acquisition was part of a strategic effort to introduce customers to the company’s unique service and product offerings.

“We felt this acquisition would provide access to a sizable customer base and would leverage our business model of offering best-in-class, nationally-recognized products and services to home owners and small businesses in deregulated markets,” Lockhart said.

Columbia Energy Group, based in Herndon, Va., is one of the nation's leading energy services companies, with assets of approximately $7 billion.  Its operating companies currently engage in nearly all phases of the natural gas business, including exploration and production, transmission, storage and distribution, as well as retail energy marketing, propane and petroleum product sales, and electric power generation.   Information about Columbia Energy Group (NYSE:CG) is available on the Internet at www.columbiaenergygroup.com.

More information on The New Power Company is available on the Internet at www.newpowercompany.com.

This press release contains "forward looking statements" within the meaning of the Federal securities laws, including statements concerning, on a consolidated, segment or subsidiary basis, Columbia’s plans, objectives and expected performance. There can be no assurance that actual results will not differ materially due to various factors, many of which are beyond the control of Columbia, including, but not limited to, competition, the regulatory approval process, weather, supply and demand for natural gas, electricity and propane, changes in general economic conditions, and timely consummation of proposed dispositions. 
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