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Wharton Business Plan Competition Phase I Overview
This is the third year of Wharton’s Business Plan Competition, and if last years’ successes are replicated, the next generation of successful startups emerging from Penn’s campus are about to be revealed.  This year the Competition attracted 189 business concepts in Phase I.  These entries were submitted by students from across Penn’s campus, totaling 345 participants. Overall, the competition had more participation from the Penn community this year (48% of the participants this year were non-Wharton students) (Table 1).

Table 1.  Participant Distribution across University of Pennsylvania Schools
	School
	Number of 
Participating Students
2000-2001
	Number of 
Participating Students
1999-2000
	Percentage
2000-2001
	Percentage
1999-2000

	Wharton
	178
	310
	51.59%
	73.46%

	Engineering
	63
	20
	18.26%
	4.74%

	Medicine
	25
	15
	7.25%
	3.55%

	School of Arts and Sciences
	19
	9
	5.51%
	2.13%

	Law
	4
	3
	1.16%
	0.71%

	Other (members outside Penn)
	56
	65
	16.23%
	15.40%

	Total
	345
	422
	100.00%
	100.00%



Business concepts were spread across many different industries with the Internet still yielding the largest number of concepts in this category (Table 2).

Table 2.  Business Concept Entries by Industry Classification
	Industry
	Number of Concepts
2000-2001
	Number of Concepts
1999-2000
	Percentage
2000-2001
	Percentage
1999-2000

	Internet
	43
	84
	22.75%
	42.21%

	Services
	35
	28
	18.52%
	14.07%

	Information Technology
	33
	16
	17.46%
	8.04%

	Comm/Media/Entertainment
	16
	14
	8.47%
	7.04%

	Life Sciences/Biotech
	19
	13
	10.05%
	6.53%

	Retail
	9
	13
	4.76%
	6.53%

	Consumer Products
	10
	11
	5.29%
	5.53%

	Distribution/Transportation
	5
	3
	2.65%
	1.51%

	Non-profit
	3
	2
	1.59%
	1.01%

	Manufacturing
	2
	0
	1.06%
	N/A

	Other
	14
	15
	7.41%
	7.54%

	Total
	189
	199
	100.00%
	100.00%




Many of the participants in this year’s Competition were on multiple teams (Table 3). 

	             Table 3.  Concept Entry Number and Participant Frequency
	
	

	Number of Concepts 
	Participant Frequency
	Participant Frequency
	

	Entered in Phase 1
	2000-2001
	1999-2000
	

	7
	2
	
	

	6
	0
	2
	

	5
	4
	4
	

	4
	14
	2
	

	3
	15
	11
	

	2
	39
	54
	

	1
	132
	348
	

	Total
	345
	421
	



In addition, there were some participants who were team leaders on more than one concept entry (Table 4).

	Table 4.  Entries per Leader  
	
	
	

	Number of Concepts
Entered in Phase 1  
	Participant (Leader) Frequency  2000-2001
	Participant (Leader) Frequency 1999-2000

	7
	0
	0

	5
	1
	1

	4
	1
	1

	3
	6
	7

	2
	16
	14

	1
	130
	166

	Total
	154
	189



Team sizes varied from sole entries up to the largest team composed of eight participants (Table 5).

Table 5.  Team Sizes

	Team Size
	Frequency
2000-2001
	Frequency
1999-2000

	1
	56
	69

	2
	54
	71

	3
	45
	52

	4
	11
	15

	5
	10
	14

	6
	8
	4

	7
	2
	0

	8
	3
	1

	Total
	189
	226




Most of the participants from Wharton were 1st year MBA students and participation was predominantly from Wharton graduate students (Table 6.). 

Table 6.  Wharton Participant Distribution
	School
	Year
	Number of 
Participating 
Students 
2000-2001
	Number of 
Participating 
Students 
1999-2000
	Percentage
2000-2001
	Percentage
1999-2000

	Wharton
	GRAD – YR2
	46
	157
	25.84%
	50.65%

	Wharton
	GRAD – YR1
	83
	78
	46.63%
	25.16%

	Wharton
	SEN
	21
	26
	11.80%
	8.39%

	Wharton
	JUN
	15
	20
	8.43%
	6.45%

	Wharton
	SOPH
	3
	16
	1.69%
	5.16%

	Wharton
	FRESH
	4
	3
	2.25%
	0.97%

	Wharton
	OTHER
	6
	9
	3.37%
	2.90%

	Total
	
	178
	310
	100.00%
	100.00%
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