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EXECUTIVE SUMMARY

The Wharton Entrepreneurship Club and the Wharton Graduate Association are proud to announce the Fourth Annual Wharton Entrepreneurship Conference to be held on November 30 and December 1, 2000 at the Pennsylvania Convention Center, Philadelphia.  The conference is expected to attract an audience of 1,000 consisting of current Wharton MBA & undergraduate students, alumni, faculty members, and entrepreneurs.  Last year's conference sold out and we expect to sell out again. 

The goal of the conference is to explore current business issues and strategies related to starting, growing, and managing new ventures and establishing entrepreneurship within organizations.  Its intent is to offer participants the opportunity to learn from and to interact with successful entrepreneurs and to cross-fertilize the participants with ideas, knowledge and contacts.  The conference will include two master panels of industry leaders, three keynote addresses, two breakout sessions and a company expo.  Sponsors will have the opportunity for prime positioning at the career fair.

Last year's sponsors included:	
· BoozAllen & Hamilton		
· Deloitte & Touche
· Bain & Company		
· Chase		
· PNC Advisors		
· American Express
· Microsoft	 
· Trilogy		 	
· Webcertificate.com	              	

Wharton Entrepreneurship Club
The Wharton Entrepreneurship Club is dedicated to promoting entrepreneurship within the Wharton Community.  The Club is the leading student organization at the Wharton School focused on helping students to understand the management challenges and business issues facing entrepreneurial ventures.  

Entrepreneurship at Wharton
Recently celebrating its 25th anniversary of entrepreneurial education, Wharton was the first school to develop a fully integrated curriculum of entrepreneurial studies in 1973.  Wharton today is the leader in entrepreneurial research and the pioneer in entrepreneurial education.  



"The 1998 Entrepreneurship Conference was one of the most pivotal events I attended on campus this year. "    …. 1st year Wharton Student

SPONSORSHIP OPTIONS AND BENEFITS

Sponsorship Options	
									
	Platinum	$10,000		Company Banner[footnoteRef:2], Keynote Address, Panels, Posters [2:  To be provided by sponsor] 

	Gold	$5,000	Keynote Address, Panels, Posters
	Silver	$2500	Panels, Posters	


All sponsors will also receive the following benefits:

· Verbal acknowledgement during the introductory remarks
· Priority location at the Career Fair
· Logo will be printed on the brochures/invitations circulated around campus
· Logo will be printed in the conference program
· Logo will be printed in the conference website (link to your website is available upon request)
· Distribution of company literature at the conference
· Recognition in other Wharton Entrepreneurship Club events 
· Two free tickets to the conference


Check information:

Make payable to:  	WGA-Wharton Entrepreneurship Conference

Mail to:			William Georges
			Co-Chief Financial Officer, Wharton Entrepreneurship Club
			201 South 18th Street Apt. 1114
			Philadelphia, PA 19103
			(215) 546-7124





THE WHARTON ENTREPRENEURSHIP CLUB

The Wharton Entrepreneurship Club is dedicated to promoting entrepreneurship within the Wharton Community.  The Club is the leading student organization at the Wharton School focused on helping students to understand the management challenges and business issues facing entrepreneurial ventures.  The Club activities for 1999-2000 include:

· Annual Wharton Entrepreneurship Conference
· Venture initiation competition
· Speaker series
· Receptions with faculty, local entrepreneurs, and alumni
· Entrepreneur Career Exploration
· Web site

If your company is interested in participating in or sponsoring any of our the Club events, please contact William Georges at (215) 546-7124.

ENTREPRENEURSHIP AT WHARTON

Among his many impressive ventures, the Wharton School was Joseph Wharton’s most successful entrepreneurial undertaking.  The business school was an unproven idea, but Joseph Wharton funded and championed the idea that soon became a model for hundreds of other business school programs.

Celebrating its 25th anniversary of entrepreneurial education, Wharton was the first school to develop a fully integrated curriculum of entrepreneurial studies in 1973.  Wharton today is the leader in entrepreneurial research and the pioneer in entrepreneurial education.  The Sol C. Snider Entrepreneurial Research Center is the first and largest center dedicated to the study of entrepreneurship.  The Goergen Entrepreneurial Management Program is one of the largest entrepreneurial programs in the world, offering more than 20 courses every year to more than 2,000 students and executives.  Wharton also promotes global entrepreneurship through an international network of entrepreneurial centers and programs.

If you would like to learn more about Wharton’s entrepreneurship programs, please contact Mark Dane Fraga, Managing Director, Wharton Entrepreneurial Programs and Goergen Entrepreneurial Management Program, at 215-898-4856 or fraga@wharton.upenn.edu.
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