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OVERVIEW

Within Canada, media coverage of the Canada Pavilion at Expo 2000 was fairly heavy in volume during the monitoring period and very positive in tone.  The pavilion was touted as a demonstration of the country’s hi-tech, multimedia prowess.  Northern Ontario outlets continued to trumpet their communities’ participation, while Alberta media highlighted efforts to promote the province, especially in terms of international investment and trade. 

With regard to overall Expo coverage, as opening day approached, print media featured a number of photos that reflected the Expo 2000 theme.  In terms of travel and tourism, the world’s fair was the subject of a lengthy feature in “L’agent de voyages”. Meanwhile, the American absence at Expo 2000 continued to be commented on in several articles.

Likewise in Germany, press coverage of Expo continued to increase, and Expo-related issues and topics were found in regional press and national publications alike.  The topics treated during the past two weeks were widespread and many-fold – just as Expo 2000 itself.  Nonetheless, a large number of publications are focussing more and more on individual pavilions and countries that are represented at the Expo.    

Many German publications are devoting full sections to Expo 2000 coverage and are identifying these sections with special Expo logos.  Expo has become a subject of interest across the print and online media spectrum, including: weekly business magazines, travel supplements, daily national newspapers and regional papers.  In terms of tone, the media’s skeptical attitude towards Expo has, to some extent, been replaced by curiosity and excitement as the world exposition gears up to open next week.  



KEY ISSUESHEADLINES

· Power customers in the hole: We have to get rid of deregulation, lawyer warns (Edmonton Journal, December 8)
· Chamber want gas rebate: Says province should help home owners with proposed 30% hike (Prince George Citizen, December 8)
· Cities double-team Klein; Calgary and Edmonton ally to get concessions on electricity price cap (Edmonton Sun, December 8)
· Power-ranger Lowry goes unplugged (Edmonton Sun, December 8)
· Businesses demand gas rebate (Nanaimo Daily News, December 8)
· Powerful woes facing Ralph (Calgary Sun, December 8)
· Give homeowners rebates for natural gas, says Chamber (Trail Daily Times, December 8)
· Utilities may get $1B aid: Cash that Cardinal earmarked for large industry, consumers, may instead go to utilities, says Klein (Edmonton Journal, December 8)
· Power customers in the hole: We have to get rid of deregulation, lawyer warns (Edmonton Journal, December 8)
· Deregulation at root of province’s power crisis (Edmonton Journal, December 8)
· Electricity deregulation blunder could cost Edmonton $150M: Klein turnabout forces Epcor to buy high and sell low to its customers (Edmonton Journal, December 8)
· Firms reel from power shock: Soaring costs, elusive contracts anger customers (Edmonton Journal, December 8)
· Energy research fuelled by big changes in Alta.: Array of new energy projects in works for research institute (Edmonton Journal, December 8)
· Klein defuses electricity rhetoric (Calgary Herald, December 8)
· Province hires veteran for energy research (Calgary Herald, December 8)


KEY ISSUES

Alberta Power Deregulation

The Western-based papers as well as a number of radio and television stations from Edmonton and surrounding areas continued coverage of the reaction of industry players to the latest development in Alberta’s power deregulation process – a second power auction completed earlier this week.   Many articles adopted a critical view of the provincial government in its handling of the electricity deregulation system. The predominant thrust of criticism was the effect of recent decisions by the Klein government, including rate rider suspensions and rate freezes, on the province’s industrial and commercial electricity consumers.  

The Edmonton Journal and the Calgary Herald published articles reporting the Alberta government’s Innovation and Science Department is expanding their energy research in light of the current situation in Alberta.  The research mandate will expand to include wind, solar, fuel cell technology and fossil fuel technologies.

KEY QUOTES

“We don’t want to get in a fight with power producers, nor do we want to get in a fight with power consumers.” Ralph Klein, Alberta Premier, Calgary Herald

“Seventy-five per cent of the dollars should go to industrial and larger commercial users…It’s possible we will hold a portion for residential consumers.” Mike Cardinal, Alberta Resources Development Minister, Edmonton Journal, responding to how the proceeds of the second power auction should be dispersed.

“I don’t want to do that (move operations out of province). This company is 102 years old; it’s older than the province.  But I may not have a choice. Nobody wants to touch us.” John Davies, Lethbridge Iron Works, Edmonton Journal, commenting on the companies inability to sign a power contract.

“It’s just a disaster. The Alberta government has destroyed the Alberta advantage by more than doubling the cost of electricity, effectively forcing manufactures out of the commodity markets.  We’ve been supporters of the Conservative government but the lack of respect and the unwillingness to correct a problem of their own making has eroded our confidence in their ability to act in the best interests of all Albertans.” Chris Spearman, Accounting Manager of Black Velvet Distillers, Edmonton Journal

“It could severely handicap our ability to finance future investments that would include future generation.  We needed time to assess it.  We certainly feel to suffer that type of financial shortfall is a grave concern.” Lynn Hutchings-Mah, Epcor spokesperson, Edmonton Sun

“Deregulation is so flawed we should get out of it.  While the costs of getting out are great, the costs of going forward are greater.”  Jim Wachowich, Edmonton lawyer, Edmonton Journal





Canada Pavilion

Media coverage in Canada of the Canada Pavilion reached its highest point yet in terms of volume, with (number of stories mentioning the Pavilion.)  The tone of coverage was overwhelmingly positive as many Canadian media said the Canada Pavilion exemplifies well the Expo 2000 theme of “Humankind-Nature-Technology: A New World Arising”.

Reports focused heavily on the Pavilion’s tremendous use of multimedia, and quoted Pavilion sources about the display. “You walk inside and you’re faced with a huge floor that’s literally two acres in size, that is all glass and small chunks of solid material,” the pavilion’s culinary consultant Anita Stewart said with enthusiasm during an interview on CBCS-FM Radio in Sudbury. “Under the glass are projected rivers and lakes of Canada and some are moving and some are still. So, it’s a virtual river that carries the visitors, some 30,000 a day, throughout the entire pavilion.”

Additional reports delved further into this aspect as they noted that the Pavilion's interactive components will help dispel myths about the “great white north” by presenting Canada as a very technologically advanced society.  Interviews with Pavilion hosts and hostesses helped spread this message.  “It’s sort of an integrative pavilion, very interactive,” said hostess Karla Combre during an interview with CKOM-AM Radio in Saskatoon. “It’s really pushing Canada as a technologically advanced society, showcasing the national parks, also, new technologies coming from different areas with sustainable water treatment and forestry, and medicare, different facilities.”

Numerous articles also commented on the pavilion’s enormous size, noting it is the second largest exhibit on the Expo 2000 site. 

Further coverage included a report on CJMF-FM (Quebec) that discussed the pavilion’s ongoing preparations. In addition, the Victoria Times Colonist and the Timmins Daily Press featured a photo of one of the pavilion’s features – a large, illuminated map of Canada.



In German media, the Canada Pavilion received attention in the national and regional press on different occasions.  It was mentioned within general overviews of the Expo site.  In these cases, the Canadian pavilion was mentioned as a part of longer articles that gave a general account of different pavilions.  Press coverage of this sort appeared in weekly publications such as Die Zeit and on TV magazines. 

Press Preview

Some media attention was generated in Canada as a result of a press preview of the Canada pavilion that was held during the monitoring period.  The occasion was marked by photos of the Pavilion in the Toronto Star, Victoria Times-Colonist and Cambridge Reporter.

All photos concentrated on the exhibit’s multimedia aspects, as the Cambridge Reporter photo featured people watching video displays, while the Vancouver Times-Colonist and Toronto Star showed participants looking at computer screens. Each photo also offered a caption noting the fair’s opening day. 


Tram Event

Aside from more general reports in Germany which mentioned the Canada Pavilion, Canada’s participation at Expo 2000 was also recognized in the media thanks to attention gained through the unveiling of the Canada bus and tram. This unveiling of the bus and tram gained attention mostly in regional publications.  (more on this from Europe.) News of the Canada tram and bus was not reported on in Canada.  

Exhibitors

Team Alberta @ Expo 2000
The Team Alberta and Communities of Northern Ontario exhibits of the Canada Pavilion received a particular attention in the media over the two-week period, as their efforts at attracting investment and tourism to the region were repeatedly noted.  The departure for Hannover of a group of Alberta business leaders and government officials, including Economic Development Minister Jon Havelock, was the focus of media reports in Calgary and Edmonton. “We have focused most of our energies in the past few years on Asia, and yet the European economy is second only to the United States,” Havelock said in an Calgary Herald article entitled “Albertans Europe-bound.” “This really is a tremendous opportunity for us.”

The article said Alberta is particularly interested in attractive investment in areas such as communications technology, biotechnology, agrifoods and petrochemicals. It continued to note that the province’s strongest business push at Expo 2000 will come during the fall when Premier Ralph Klein hosts Alberta Days – a series of meetings, seminars, receptions and one-on-one business discussions.  Meanwhile, A-TV in Calgary and the Edmonton Journal (“Havelock on EU trek”) also commented on the minister’s role.

Communities of Northern Ontario
The participation of Northern Ontario communities at the Canada Pavilion was greeted with fanfare and touted as a boost for tourism and industry by media outlets in Temiskaming, Dryden, Sudbury, North Bay and Parry Sound.  An article entitled “Northern business heading to German expo” in the Sudubury Star described the Northern Ontario exhibit as featuring a floor with the map of Northern Ontario. One wall mimics a trapper’s cabin, the article said, complete with a railing made our of canoe paddles with the names of Northern Ontario communities burnt on them. Paul Finley, Community Economic Development Officer was quoted in the Sudbury Star stating the objective of the exhibit at Expo: “We want to put Northern Ontario on the radar screen.”  Northern Ontario’s participation at Expo was also noted in reports on CICI-TV in Sudbury), CITO-TV in Timmins and CKLP-FM in Parry Sound.  

Within coverage a number of articles in the region continued to report on a $250,0000 contribution to the exhibit by FedNor  - a federal government initiative that aims to sustain tourism and economic development by supporting community-based projects in partnership with local stakeholders.  This subject was in the headlines of several print reports: “FedNor Helps Promote North” (Dryden Observer), “FedNor helping to promote Northern Ontario to the world” (Temiskaming Speaker) and “Sudbury fails to offer tourists much on the ‘Net” (Sudbury Star).  The Temiskming Speaker quoted FedNor Secretary of State Andy Mitchell saying,  “This is a wonderful opportunity to promote Northern Ontario not only in Germany but to the world.”


Earth Works
The Earth Works exhibit in the Canada Pavilion, was the subject of an Edmonton Journal article (“Androssan potter gets exposure at Expo 2000”). The article noted that the works of 20 artists will be featured, including Sam Uhlick, a native of Edmonton who has made functional pottery for thirty years. The article emphasized the potential impact such an exhibit could have on an artist’s career. “The type of exposure received from a five-month event like Expo far outweighs anything a week-long or day-long art event could achieve,” said Susan Jeffries, exhibit curator at the Gardiner Museum.

Canada Pavilion Hosts and Hostesses

Coverage profiling some of the hosts and hostesses at the Canada Pavilion continued to appear.  Some community outlets noted the participation of area residents.  For example, the Kapuskasing Northern Times reported that a local student will be working as a guide (“Kap Native getting exposed to Expo 2000”). Meanwhile, the Saskatoon Star Phoenix noted the departure of hosts representing Saskatchewan.

Opening Day

Coverage of opening day preparations was primarily limited to the unveiling of a new bullet train, the Ice-3,  that will connect Berlin with Expo 2000. A photo of the train was featured in the Victoria Times-Colonist, London Free Press, Vancouver Sun and Ottawa Sun. Meanwhile, the Vancouver Sun and London Free Press also featured an accompanying photo.

Initial coverage of Expo 2000’s opening was positive with regard to the Canada Pavilion. For example, CKOY-AM (Timmins) announced the pavilion’s upcoming inauguration on the fair’s second day. Meanwhile, CJMF-Fm (Quebec) reported on the pavilion’s last-minute preparations. 

Meanwhile, a London Free Press report looked at how the decision to hold the world’s fair in Germany came about. “The decision to give Germany its first-ever World’s Fair was made in the middle of 1990 – in the delicate moments after the fall of the Berlin Wall and before the country’s peaceful reunification. The fair opens today and the world is a decidedly different place.”

For its part, a Canadian Press article published in the St. Johns Evening Telegram, the Calgary Herald and the London Free Press commented on how this year’s world fair reflects dramatic changes the international community has experienced in recent years, on a political and technological level. In particular, the article commented on drastic technological improvements, and the increased precedence of corporate identity over nationhood. The story cited the United States’ decision to launch a web site rather than attend and the presence of multinationals such as IBM as examples of this.

“That’s exactly the kind of shift that illustrates the changing world in which this year’s fair is taking place – with the new superpowers and international corporations taking a lead role rather than countries,” the article said.

Meanwhile, the Vancouver Sun featured a Reuters article (“World’s Fair in Hanover Fails to Arouse Early Interest”) which cited German Chancellor Gerhard Schroeder as saying that the exposition offers a chance to demonstrate German hospitality and openness.  The article also noted that ticket sales had fallen short of expectations.


Expo 2000 – Exploration of Themes

With respect to broader Expo coverage, Expo 2000’s theme of “Humankind-Nature-Technology: A New World Arising” was reflected in a number of photos published by media throughout Ontario.   For example, the Windsor Star and Sarnia Observer featured a photo of a workman looking out of a restaurant built of empty soft drink cans in the Africa exhibit.  Likewise, the Toronto Star, Ottawa Citizen, Hamilton Spectator and Timmins Daily Press  published a picture of a woman posing next to a computer tomography installation showing slices of the human body. 

Meanwhile, a giant sculpture at the World Wildlife Foundation pavilion was featured in a photo in the Timmins Daily Press and St. Catharines Standard.
A second photo of the World Wildlife Foundation exhibit, published in the Sudbury Star and Ottawa Citizen, showed two young women walking past a mosaic of North America.

At the same time, the enormity and all-encompassing nature of technology was portrayed in two photos – a picture of a woman walking through a tunnel of glass and video screens (Ottawa Citizen,  Toronto Star) and a photo of an actor being dwarfed by an enromous robotic hand (Toronto Star).  

A further photo that captured media attention (Globe and Mail and Ottawa Citizen) showed two workers putting the finishing touches on Israel’s booth. The featured sign reads: “Isr@el From holyland to whole e-land” and is designed to promoted the country as a destination for hi-tech investment.

These photos were generally accompanies by bi-lines, but no text.  

And in other general Expo coverage, an article by Peter Cook entitled “Can Expo 2000 lift Germany’s spirit?” commented on the lack of optimism that currently characterizes Germany as it is besieged by divisions on welfare reform, immigration and flexible labour markets.  However, the author also said that an ambitious tax reform package, economic growth in the former East Germany and the country’s position at the helm of the EU, indicate that Germany is currently progressing on the global stage.

Travel and Tourism

Expo 2000 was the focus of a  three-page excerpt in “L’agent de voyages”. The magazine commented on the fair’s theme, and noted that over 100 related shows will be staged daily. 

The article detailed a number of pavilions, including the Canadian exhibit, which was featured in a separate paragraph, under the title “Pavillon du Canada”.  The paragraph highlighted the exhibit’s virtual river, and 12 minute film, as well as the pavilion’s tremendous size and upcoming Canada Day celebrations.

A lengthy preview of the world’s fair, written by American Press, was also featured in the Brockville Recorder and Times, the Niagara Falls Review, the Prince Albert Herald, the Vancouver Sun and the Windsor Star.  “Over its five-month run, Expo 2000 planners hope to draw 40 million visitors to this mid-sized city in northern Germany,” the article aid. The elaborate site, built around Hanover’s already existing trade fair halls, also includes five interconnected theme park buildings, two churches, restaurants, hotels, office buildings, a bright yellow six-storey mailbox, a new train station, a gondola and even a heliport.”

On a less positive note, an article entitled “Stage is set for international extravaganza”, published in the U.K. Financial Times questioned Hannover’s desirability as a vacation destination  “Hanover’s real problem is that it is hardly a dream destination,” the article said. “Best known for its massive trade fair, where the Expo is being staged, the city was largely devastated by aerial bombing in the second world war.”

Meanwhile, the Prince George Citizen featured an overall review of millennial events in Europe (“All of Europe is ready for year 2000 travellers”), including a passing reference to the world’s fair.

U.S. Absence

The United States’ decision to not participate in Expo 2000 continued to attract media attention in the U.S. and was negatively portrayed in several articles.  Specifically, the country’s absence was lamented in an article entitled “No Fair: US Skips Expo 2000” (USA Today). The newspaper pronounced the end of an era, as it noted that refusing to participate excludes the United States from hosting any future Expos. The article further commented on the loss of an opportunity to foster international goodwill.

“About 200 nations will participate at Hanover, which is being held on the grounds of one of the largest international trade fairs in the world,” said the article. “Many of those participants are newly independent countries seeking to be a part of the international community. A meaningful US presence there would have had unquestionable symbolic, diplomatic and commercial value.”

Meanwhile, “A World’s Fair Beckons; the Superpower Declines” ( New York Times) said the absence stemmed from a law passed by Congress that says government money can not be used to fund world fairs. The story noted that the American exhibit was unable to obtain enough private funding and said that many American corporations see themselves as global players who do not want to be associated specifically with the United States. Again, the coverage was negative in tone.  “This is a short-sighted, embarrassing and deeply disappointing attitude from the United States,” the article quoted Friedbert Pfluger, a local politician who lobbied hard for an American presence. “What message is being sent here to the rest of the world?”
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