[image: image1.png]



To:
Distribution








From:
Shelley Corman








Subject:
FERC Outreach Meeting
Date:
July 11, 2000

Overall Impressions

FERC doesn't seem to be poised for any major new initiatives and the issues are pretty much the same as we have been discussing throughout the gas NOPR with two notable updates.   

· First, on a positive note, FERC staff voiced a general comfort level with a wide range of terms and flexibilities, so long as pipelines are willing to openly notice the availability of the terms/service and award the flexibility to the highest bidder (i.e. there is a quid pro quo – if we want service flexibility, we have to be willing to make it generally available to bidders, rather than phone individual shippers to offer the flexibility).  While we should not expect to see self-implementing negotiated terms flexibility any time soon, I feel like they laid out some practical approaches to offering creative new terms on a case by case basis

· Second, in a negative development, several key FERC staff seem to be pursuaded that some tightening of marketing affiliate rules is necessary to curb abuses.   Some of the ideas mentioned included: not allowing a marketing affiliate to hold discounted space on an affiliated pipeline, extending the marketing affiliate rules to include all energy-related affiliated (i.e. the recent CNG/Dominion conditions), and re-looking at complete independence (along the lines of the RTO requirements).  While Chairman Hoecker is reportedly not keen on re-looking at the marketing affiliate rules and has postponed any conference on this topic until winter, I was struck by how passionate OMTR staff are on the issue of tightening the marketing affiliate rules. 

