Public Affairs

· Expansion of influence in standard setting process for wholesale and retail energy markets.

· Significant, measurable improvement in Enron’s reputation (familiarity and favorability) through the successful launch of the brand campaign, establishment of a “21st Century Company” reputation with key international organizations and continued active media relations to produce favorable earned media.

Progress/Accomplishments

· Enron successfully launched a “Coalition for Uniform Business Rules” which attracted participation from a broad base of industry and public policy representatives.  The group’s scope has been expanded to include both gas and power market rules.

· Enron has broken out from its peers in media coverage.  Enron is now covered as a leading company, not just a leading energy company.  Media coverage has moved from the trade press and occassional mentions in the main business publications (Forbes and Fortune) to feature coverage in the major business publications and mainstream press coverage including Time and Newsweek.  

· Enron also successfully launched a new brand campaign built around the themes of innovation and questioning the status quo (the “why” campaign).

· Enron also successfully launched a corporate responsibility program to manage reputation risk with the NGO community. 

